UNIT 1: FOUNDATIONS OF FASHION
Short Answer Questions:

Q. Explain practical motives of consumer buying behaviour (Nov 22)
Ans. Practical motives include comfort, durability, climate-appropriateness, and utility of garments.
These needs influence buyers who prioritize functionality over trends.
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Q. Differentiate between clothes and Fashion (Nov 23)
Ans. Clothes are basic garments worn for covering and protection, while fashion reflects trends, style,
and self-expression evolving over time.
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Q. What is FAD? (Nov 22)
Ans. A FAD is a short-lived fashion trend that gains popularity quickly and disappears just as fast without
lasting influence.
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Q. What do you understand by 'Pret a Porter'? (Nov 23)
Ans. ‘Prét-a-porter’ refers to designer clothes made in standard sizes and sold as ready-to-wear
collections in stores.
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Q. Ready-To-Wear (Nov 24)
Ans. Ready-to-wear clothing is mass-produced in standardized sizes, offering fashionable garments
without the need for custom tailoring.
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Q. What are secondary colours? (Nov 22)
Ans. Secondary colours are formed by mixing two primary colours — orange, green, and purple are
examples.
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Q. Difference between complimentary color scheme and split complimentary color scheme. (Nov 23)
Ans. A complementary color scheme uses two opposite colors on the color wheel; a split
complementary scheme uses one base color and two adjacent to its opposite.
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Q. What are elements of design? (Nov 22)
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Ans. Elements of design include line, shape, color, texture, and form — they are the building blocks of
fashion creation.

farardies € 337 <o 386, ward, 941, SIHTI W3 JU HHS JT I6 — fog 2rs 98& © Hed 31
IJa|

Q. What is Texture? (Nov 22)
Ans. Texture refers to the surface quality or feel of a fabric — smooth, rough, soft, or crisp — which
affects appearance and comfort.
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Q. Fabric (Nov 24)
Ans. Fabric is the basic material used in garment construction, made by weaving or knitting fibers like
cotton, silk, or polyester.

2= QT HE AHAIST ISt I A v gege el =gt miet I g Ifimit g A gerdl It f3nrg
A3 A I, A= fa g, S 7 UrShiAeg |

Q. Line (Nov 24)
Ans. Line in fashion refers to the direction or visual flow in a garment’s design, influencing silhouette
and body perception.
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Q. Define Silhouettes (Nov 23)
Ans. Silhouettes refer to the outline or overall shape of a garment, such as A-line, hourglass, or straight.
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Q. List any top five Inspirational sources of fashion (Nov 23)
Ans. Top fashion inspirations include nature, culture, history, celebrities, and street style.
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Q. Fashion Seasons (Nov 24)
Ans. Fashion seasons typically include Spring/Summer and Autumn/Winter, guiding designers and
retailers on trends and production timelines.
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Q. Two elements of Fashion (Nov 24)

Ans. Two essential elements of fashion are style (design or look) and color, both influencing consumer

appeal and trends.
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Long Answer Questions:
Q. What is fashion? How fashion and style are different? (Nov 24), (Nov 22)
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Ans. Fashion refers to the prevailing styles in clothing, accessories, footwear, makeup, and lifestyle at a
particular time. It is a dynamic and constantly evolving form of self-expression influenced by culture,
trends, celebrities, and seasons. Fashion is largely commercial and is driven by designers, fashion
houses, and media.

Fashion and style are different concepts. Fashion is temporary and ever-changing, whereas style is
personal, timeless, and individual. Fashion is about what is currently trending in the industry, but style
is about how someone wears those trends or classics to reflect their personality. For example, ripped
jeans may be in fashion, but how someone styles them with accessories, tops, or shoes shows their
style.

In essence, fashion is what you buy and see in stores, while style is how you wear it. A stylish person
might not follow every fashion trend but expresses their unique identity through what they wear.
Therefore, while fashion changes with time and season, style remains more permanent and true to an
individual's character.
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Q. Explain inspiration sources through elements of fashion. (Nov 22)
Ans. Inspiration in fashion comes from a wide range of sources, which designers use to create collections
and design garments. These sources often align with the elements of fashion—line, shape, form,
texture, and color. Some of the most common inspirational sources include:
e Nature: Colors of flowers, textures of leaves, and patterns of animals inspire prints and shapes
in garments.
e Artand Culture: Traditional artworks, sculptures, and historical fashion influence fabric designs,
embroidery, and silhouettes.
e Architecture: The lines, structure, and symmetry in architecture inspire clean cuts and patterns
in clothing.
e Movies & Celebrities: Fashion is often shaped by what icons wear on-screen and in real life.
e  Music & Subcultures: Punk, hip-hop, and rock have all influenced fashion by introducing specific
styling elements.
e Street Style: Everyday wear from urban youth brings raw and real-life inspiration into the
fashion industry.
Designers interpret these inspirations through color palettes, textures, and silhouettes using the
elements of design, resulting in unigue creations that influence mass trends and personal style.
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Q. Draw Color Wheel. Explain primary and tertiary colors with example. (Nov 22)
Ans. A color wheel is a circular diagram of colors arranged by their chromatic relationship. The basic
color wheel includes primary, secondary, and tertiary colors.
e Primary Colors: Red, Blue, and Yellow. These are the basic colors that cannot be created by
mixing any other colors. They serve as the foundation for all other hues.
e Secondary Colors: These are formed by mixing two primary colors:
o Red + Blue = Purple
o Blue + Yellow = Green
o Red + Yellow = Orange
e Tertiary Colors: These are formed by mixing a primary color with an adjacent secondary color.
Examples include:
o Red + Orange = Red-Orange
o Yellow + Green = Yellow-Green
o Blue + Purple = Blue-Violet
The color wheel helps in understanding color combinations, contrasts, and harmony in fashion design.
Designers use it to select appealing color schemes and ensure balance in collections.
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Q. What do you understand by the term color wheel? What are the psychological effects of colors? (Nov
23)
Ans. The color wheel is a visual representation of colors arranged according to their chromatic
relationships. It helps designers and artists understand how colors interact, complement, or contrast
each other. The wheel typically includes primary colors (red, yellow, blue), secondary colors (orange,
green, purple), and tertiary colors (like red-orange, blue-green, etc.).

Colors have powerful psychological effects and can influence emotions, behavior, and perception:

e Red evokes passion, energy, and urgency.

e  Blue conveys calmness, trust, and reliability.

e Yellow reflects happiness, optimism, and warmth.

e Green signifies nature, growth, and health.

e Black symbolizes elegance, power, or mourning.

e White indicates purity, simplicity, and cleanliness.

e Purple is linked with luxury, creativity, and spirituality.
Fashion designers use color psychology to evoke certain moods and enhance customer appeal. For
instance, a red dress might be used to convey boldness or seduction, while blue in corporate wear
promotes professionalism. The color wheel and color psychology together help in creating impactful
fashion collections.
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Q. What do you understand by the dimensions of Color? Discuss the psychological associations of Color.
(Nov 23), (Nov 24)
Ans. The three primary dimensions of color are Hue, Value, and Chroma (Saturation):
e Hue refers to the name of a color (e.g., red, green, blue).
e Value indicates the lightness or darkness of a color. Adding white makes a color lighter (tint),
and black makes it darker (shade).
e Chroma/Saturation defines the intensity or purity of a color—whether it is vivid or dull.
Each of these dimensions influences how a color is perceived and the emotional response it evokes.
Psychological associations of colors:
e Warm hues (red, orange, yellow): Energetic, passionate, cheerful.
Cool hues (blue, green, purple): Calming, stable, serene.
Light values: Often associated with openness, peace, and freshness.
e Dark values: May represent sophistication, mystery, or seriousness.
Fashion designers use color dimensions and psychology to design collections that communicate
specific brand emotions or appeal to target markets. For instance, a soft pastel palette might be
used in baby clothing to evoke calmness and innocence.
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Q. Differentiate between high street fashion and luxury fashion with examples. (Nov 22)

Ans. High street fashion refers to mass-produced, ready-to-wear clothing that is widely available and
affordable. It follows the latest trends and is quickly delivered to the market, making fashion accessible
to a broader audience. Examples include Zara, H&M, and Forever 21.

Luxury fashion, on the other hand, represents exclusivity, craftsmanship, and high quality. These
products are typically made from premium materials, often handcrafted, and come with a high price
tag. Luxury brands offer a status symbol and cater to the elite market. Examples include Gucci, Louis
Vuitton, Chanel, and Prada.
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Key Differences:

e Price: High street is budget-friendly; luxury is expensive.

e Production: High street is mass-produced; luxury is limited-edition or custom-made.

e Target Audience: High street targets the masses; luxury targets niche, affluent consumers.

e Design Approach: High street copies trends; luxury sets trends.
While high street fashion provides affordability and trend accessibility, luxury fashion emphasizes
uniqueness, prestige, and long-term brand value.
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Q. lllustrate and give brief details on the variations of necklines, collars and sleeves. (Nov 23)
Ans. Fashion design thrives on creative variation in necklines, collars, and sleeves, which can
dramatically alter the overall look of a garment.
Necklines:

e Round Neck: A simple, circular shape suitable for casual and formal wear.

e V-Neck: Creates a slimming effect, adds length to the neck and upper body.

e Sweetheart Neck: Shaped like the top of a heart, commonly used in bridal and party wear.
Collars:

e Peter Pan Collar: Flat, rounded corners; adds a youthful or vintage touch.

e Mandarin Collar: A short, stand-up style seen in traditional Asian and modern minimalist

designs.

e Shirt Collar: Common in formal and business wear, with pointed or spread styles.
Sleeves:

e Raglan Sleeve: Extends in one piece from collar to underarm; provides ease of movement.

e Bell Sleeve: Fitted at the top and flared at the bottom, giving a flowy, elegant look.

e Cap Sleeve: Short and rounded, just covering the shoulder; often used in summer wear.
Each variation adds distinct aesthetics and function, helping designers meet both stylistic and practical
demands.
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Q. Discuss the three variations of the following: (Nov 24)
a) Skirts
b) Trousers
Ans.
a) Skirts:
e A-Line Skirt: Fitted at the waist and gradually flares out, forming an ‘A’ shape. It’s versatile and
suits most body types.
e Pencil Skirt: Narrow and straight, hugging the body closely. Common in office/formal wear.
e Pleated Skirt: Features multiple folds, adding volume and movement; seen in both casual and
school uniforms.
b) Trousers:
e Straight-Leg Trousers: Classic style with the same width from hip to hem. Timeless and formal.
e Palazzo Trousers: Wide-legged and flowy, offering comfort and a stylish flair; ideal for summer
or semi-formal events.
e (Cargo Pants: Loose-fitting with multiple utility pockets; originally military wear, now adopted as
streetwear.
These variations allow fashion designers to cater to diverse preferences and needs—be it for comfort,
functionality, or aesthetics. Skirts and trousers remain staple wardrobe pieces, reinvented seasonally to
reflect evolving trends.

a) AddC™:
o BB AFIT: IHT 3 fde3 w3 Jot 28 ‘A wiard RT ydt Id — Id famr € Adig 38
S(EE]
o« A5 Agge: Hdt w3 391 — AT § &3 3 SI= I v 39 '3 T3S A TIHS Ufga=
<ol
o ydiea Aage: foA feo aE HF (udich) I8 I6 7 ITnum w3 T8 fiEe I6 — Wi w3 AgSt
FoleoH fR9 yofs3|

GIMT COLLEGE BUDHLADA | ELEMENTS OF FASHION



b)E“'"QT:lE’:
» At &8s T3 THT: fou 3 8 3 IH Fa Fd-ffdt Sadt — asfHa w3 TIns|
o UBH TEHT: T3 W3 2T T8 — WiIHETEd w3 gioard; ITHM A AHl-araHs Hicmit
|
o gt Ue: g w3 e gicfet Uaet @8t — ufgst St €33 581, gE Aedicana R9
FNi3|
feg -3y gu fsmrdlag § fenaSiers ure?, Ags3T w3 Hedar €@ 87 ydl ags e da fee
9I5| A9 W3 T INHT € 29399 T fJAr 99 96 1 939 A &8 a2 gut fRe wee Is|

GIMT COLLEGE BUDHLADA | ELEMENTS OF FASHION



UNIT 2: GARMENT CONSTRUCTION & DETAILING
Short Answer Questions:

Q. How godet is used? (Nov 22)
Ans. A godet is a triangular piece of fabric inserted into a garment to add flare, movement, or volume,
often seen in skirts or dresses.
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Q. Name any two types of Pleats (Nov 23)
Ans. Two common types of pleats are box pleats and knife pleats, used to add fullness and design to
garments.
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Q. Godets (Nov 24)
Ans. Godets are used for decorative or functional flare in garments, enhancing mobility and creating a
flowing silhouette.
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Q. Edgings (Nov 24)
Ans. Edgings are decorative trims or finishes added to hems, necklines, or sleeves to enhance the
garment's appearance and durability.
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Q. What are fasteners? (Nov 24), (Nov 22)
Ans. Fasteners are closures like buttons, zippers, hooks, or snaps that secure different parts of a garment
together.
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Q. What are tucks? (Nov 22)
Ans. Tucks are small, stitched folds in fabric used to shape the garment or add decorative detailing.
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Q. Name two elements of detailing (Nov 22)
Ans. Two common detailing elements are embroidery and ruffles, which enhance a garment's aesthetic
appeal.
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Q. Name two necklines that were prominent in 90's (Nov 22)
Ans. Two popular 90’s necklines were halter neck and square neck, widely featured in both casual and
formal fashion.
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Q. Differentiate between trousers and jeans (Nov 22)

Ans. Trousers are typically formal and made from softer fabrics, while jeans are casual, made from
denim, and have rugged styling.
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Q. Darts (Nov 24)
Ans. Darts are tapered seams sewn into fabric to shape garments around curves, especially at the bust,
waist, or hips.
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Q. Sleeves (Nov 24)
Ans. Sleeves are fabric extensions that cover the arms and come in various styles like cap, puff, bell, and
raglan for different fashion effects.
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Q. Describe any two finishes process in sewing technology (Nov 23)

Ans. 1. Overlocking (Serging):

Overlocking is a finishing process where edges of fabric are sewn together using an overlock machine
to prevent fraying. It provides a clean and durable finish, especially on raw seams.

2. Hemming: Hemming involves folding and stitching the edge of a fabric to create a neat border. It is
used at the bottom of garments, sleeves, or necklines to give a polished appearance and prevent
unraveling.
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Long Answer Questions:

Q. How international market influence fashion forecasting? (Nov 22)

Ans. The international market plays a crucial role in shaping fashion forecasting, as it acts as a global
indicator of upcoming trends, styles, and consumer preferences. Major fashion capitals such as Paris,
Milan, New York, and London set the tone for the fashion seasons through their fashion weeks and
designer showcases. These events present innovative designs, color palettes, fabric choices, and
silhouettes that trickle down into mainstream fashion.

Moreover, globalization has enabled trends to spread rapidly across borders through digital media,
influencers, and e-commerce platforms. International socio-political events, economic conditions,
climate concerns, and cultural shifts also influence fashion demand. For example, sustainability and
inclusivity are global movements that affect what consumers expect from brands worldwide.
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Fashion forecasters study international retail markets, consumer behavior, and sales data from different
regions to anticipate what will resonate with various demographics. The global market also introduces
fusion styles and cultural blends, which enrich design inspiration. Thus, designers, brands, and retailers
closely monitor global trends to stay competitive and relevant in the evolving fashion ecosystem.

niFgIHE HIdle ers O Sfeueel e Hd3euas gfiar fagrgel 3| oo wEe =3 g5&,
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W3 B35 TI4 SHG Hed SHs AN T gY f5auras Iae 96| fog' © 2ne Sian w3 f3adiad i
It a2 f3ardle, 341, Sufa w3 AuR § DR di3T Ater I 1 WiH i 39 Ude A 96|
IBEBEHG © 196, IF6 Bead e, HegiAag w3 &-aHan It 3w 58 I8 Io | wizIameSt
A IHoI3d weaTet, wiafad I53, HAt fd3wf w3 Afgwaad sea™ & 2ns & Ha1 &
I3 ST IG5 | §TIIE T, HAS W3 HHRH (inclusive) SHSG T I35 HaT 137 & &1t 528 It
J1
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Q. Discuss about the detailing and its uses in the following: (Nov 24)

a) Pleats (Nov 24)

b) Yokes

Ans. a) Pleats are folds or creases created by doubling fabric onto itself and securing it in place, often
used in skirts, trousers, and dresses. They serve both aesthetic and functional purposes—adding
volume, allowing ease of movement, and enhancing garment structure. Types include box pleats, knife
pleats, and accordion pleats. For example, a box-pleated skirt looks formal and tailored, ideal for
uniforms or business wear.

b) Yokes are shaped pattern pieces that form part of a garment, often at the shoulders or hips, used to
provide structure and distribute garment weight evenly. They can be decorative or functional, and are
commonly seen in shirts, blouses, and skirts. For instance, a back yoke on a shirt gives a smooth fit
around the shoulder blades and helps in maintaining the shirt’s shape. Yokes also allow for creative
design opportunities, like using contrasting fabrics or adding embroidery to elevate a simple design.
Both pleats and yokes enhance the silhouette and comfort of garments, making them essential detailing
elements in fashion design.

a) UBICH (Pleats): UBICH 8 HF A Ballg gemif I 1 SUF § e Wiy e HF  Seremif /et
JIow3 RS & 3 High Aie I | feg g, 39 AT A I'8wa g 233 Aie I | fag HedsT
3 FIHES TSI B FIAT I& — AR fa o5 9 wArat, saur w3 g T 3y ggdaT|
ETII6: A UBIS, S8R UBIE w3 waAISG usie| s s udie T8l Adgc fansst §
TIHS W3 THIF B feel I 1 WEHT TAISIH i ee3d Ufda= e =931 /et I

b) W (Yokes): el U & A IR I I& 7w 39 '3 Hfenw 7t sig @3 ge2 AR I, 7 fsgw
¢ ge39 &R 9% w3 99 § feaAg €3¢ I&| fog Heds™ W3 Ia9ndl €9 Bd J Ao I6|
guads: il @ fild g9 | 7 Afow '3 Tait fae ffer I w3 anfta & warg Agser J)
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Q. Design and illustrate a garment which contains any four detailing and mark their suitable position.
(Nov 23)
Ans. Let’s design a women’s casual tunic top that includes the following four detailing elements:
1. Pin-tuck Pleats (Front Bodice): Vertical pin-tuck pleats run from the neckline down to the bust
to add texture and subtle sophistication.
2. Contrast Yoke (Back Shoulder): A horizontal yoke in contrasting fabric is stitched at the back to
add visual interest and improve fit around the shoulders.
3. Patch Pockets (Front Waist Level): Two rectangular patch pockets placed symmetrically at the
waist offer both utility and style.
4. Button Placket (Center Front): A half-button placket from the neckline to the mid-rib makes the
tunic easy to wear and adds a decorative touch.
This combination balances functionality with aesthetics, making the tunic suitable for both daily wear
and casual outings. The chosen detailing enhances the garment’s comfort, structure, and visual appeal.
You can illustrate this design using front and back flat sketches and label each detail accordingly.

I8 g wiga' &t agws fe@fea 2u < 9o adie fn K I g ga SRef8ar Sz mms Je:
1. fus3a udlen (gde T3A): I8 3 =731 39 520 Us-3 udicH o f59A § &an
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2. FTHS U (39 1839): flfs 3 Ra 23 dul &8 oo v o fegnis gel egger I w3
Afemi 83 fae Forger J|
3. dgyden (@Ha T Ul © warg &9 fra-fAd dde 7 &H W3 ACHs B S8 @99 I5 |
4. HTEUBAT (Aed ede): I8 3 Hu-Uc 39 g @8 Usde 1 f59A § ufgss targeger
I3 HAegzr o I
feg fsmdls I © ufgg< ®& wow, Hedsr w3 wAfsd T HIBs Juer J
oA & ede W3 Ba g8 AAT HT'a, IJ 318 63 395 &' a feyrfon 7 Aee I

Q. Discuss about the Fashion Forecasting in detail. (Nov 24)

Ans. Fashion forecasting is the process of predicting future fashion trends in terms of colors, fabrics,
silhouettes, patterns, accessories, and lifestyle choices. It is a critical tool for designers, brands, and
retailers to stay ahead in the fashion industry and align their collections with upcoming consumer
preferences. Fashion forecasting combines the study of past and current trends, market research, and
cultural analysis to anticipate future demands.

There are two types of fashion forecasting: short-term and long-term. Short-term forecasting typically
focuses on seasonal changes and is influenced by color forecasts, fashion shows, and street style. Long-
term forecasting, on the other hand, looks 2-5 years ahead and considers broader factors like
technology, sustainability, socio-political changes, and global economic shifts.

Fashion forecasters gather data from fashion shows, international markets, influencers, media, art,
music, streetwear, and consumer behavior. They analyze this information to detect patterns, predict
what styles will emerge, and publish trend reports or mood boards. These insights guide designers and
businesses in planning production, marketing, and inventory.

Ultimately, fashion forecasting helps brands create collections that are not only aesthetically appealing
but also commercially successful, minimizing risk and maximizing relevance in a fast-changing industry.

SHG SIFASI 3 T ere Ht gsvo — e f 391, dug, iy (Hgee), degds, WaArdia »3

Hies A — < Oraft ags < Yfafanr J| feg farardiadt, g3t w3 Jiesat 38 5g3 #gdl UG 9
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Q. What are the concepts of Fashion Forecasting? What are the various ways to forecast a trend? (Nov
23)
Ans. Fashion forecasting revolves around understanding how social, cultural, economic, and
technological factors shape consumer preferences and fashion choices over time. The key concept is to
anticipate future demand by analyzing current signals and interpreting them into future fashion trends.
It bridges the gap between creativity and commerce, helping brands and designers align their products
with evolving consumer expectations.
Some core concepts in fashion forecasting include:

e Trend analysis (identifying changes in colors, fabrics, shapes)

e Consumer behavior (lifestyle, needs, spending habits)

e |nnovation and sustainability

e Cultural influences (art, music, social media, politics)
Ways to forecast a trend include:

1. Observational Research — studying street fashion, influencers, and consumer styles.
Fashion Shows & Trade Fairs — observing designers' collections for upcoming seasons.
Social Media Analysis — tracking platforms like Instagram, TikTok, Pinterest.
Historical Analysis — examining past trends and their cyclical nature.
Market and Sales Data — studying what consumers are buying now.

6. Collaboration with Trend Forecasting Agencies — such as WGSN, Fashion Snoops, etc.
These methods help forecasters deliver actionable insights for design, marketing, and retail planning.

SHG SITASTT A 918 § ST €3 word3 I [ AHH, Afaad, wiafhd w3 IJate! a9
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UNIT 3: FASHION INDUSTRY SYSTEMS
Short Answer Questions:

Q. Explain haute couture (Nov 22)
Ans. Haute couture refers to high-end, custom-fitted fashion made by luxury designers, often
showcasing unique craftsmanship and design artistry.

Jegza T wgE I o Tan &, fenaSia3 39 '3 g Sit3t ardt s, A Hidd famrdiaat 28 gerdt
Hiel J| fog fedue 9o w3 fewmdle 58T & TaAge! J|

Q. Fashion Cycle (Nov 24)
Ans. The fashion cycle is the progression of a style from its introduction, rise, peak, decline, and eventual
obsolescence in the market.

NG T (A ACES & g3 3 & 3 GAT 9™, 9, E3 Wige w3 i3 Ry gmrg I arfes Je
< yfafanr § Tarager I
Q. Give importance of Street Fashion (Nov 23)

Ans. Street fashion reflects current youth culture and social trends, often influencing mainstream and
designer collections.

AT SHG &G APHTES W3 AHTHE 96 § TIAET I 1 WaAT Huaar w3 famdiead

IBIHGH § YFe3 aIe" I

Q. Explain the concept of seasons in Fashion Industry (Nov 23)
Ans. Fashion seasons like Spring/Summer and Autumn/Winter help brands launch relevant collections
suited to weather and consumer preferences.

e Egnedt Re Wt i i3 Afljar/mHa w3 wieH/fEes, g3 & HAH wigd® w3 arast ©f ude
HIEE IBTHS B II& g Hee dIe Ia|

Q. What should be included in Brand analysis? (Nov 23)
Ans. Brand analysis should cover brand identity, target audience, market position, competitors, and
customer perception

g3 fendne <9 g3 T us'e, 31 Irad, Hraeie o Afas], Hradea W3 Irad & Ige" iTHS
IS TaER 3|

Q. Name two international designers selling in India (Nov 22)
Ans. Two international designers selling in India are Giorgio Armani and Calvin Klein.
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Q. Name any six famous international designers of the world. (Nov 23)
Ans. Six famous international designers include Coco Chanel, Giorgio Armani, Donatella Versace, Karl
Lagerfeld, Ralph Lauren, and Marc Jacobs.

TS ® 8 YHT ni399Hedt f3ndiad 96 dd 768, HafE waHdl, 3538 TIAY, I8
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Q. Name two Indian designers making western wear (Nov 22)
Ans. Two Indian designers known for western wear are Masaba Gupta and Naeem Khan.

IS NI HE'0E T3 © 331 3 diad I6: HAS JUS™ W3 S8H US|

Q. Explain briefly fashion accessories (Nov 22)
Ans. Fashion accessories are add-ons like bags, belts, hats, and jewelry that enhance and complete an
outfit.

SHE WIRAAGH 89 g wrdter Ieit I frid i3 291, 98¢, Ie w3 91fge A ufdae & is =uge
IJa|

Q. What is the use of accessories in Fashion? (Nov 23)
Ans. Accessories add style, personality, and functionality to outfits, often defining the overall fashion
look.

WaRARdH Ufga=e f9 wiew, fona3iaE uge »3 S9dmat Agemit 96, o AHY ons 84 &
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Q. Accessories (Nov 24)
Ans. Accessories are complementary fashion items used to elevate the visual appeal and uniqueness of
garments.

WTARIH 8T Ut 96 @M SRS WEleH I6 1 fBamA & i w3 feduesT § fouraedt 35|

Q. lllustrate the process of Fashion Cycle (Nov 23)
Ans. The fashion cycle includes: Introduction = Rise - Peak - Decline - Obsolescence, guiding trend
lifespan and market strategy.

SHE 999 {9 HHS I&: 53 - T3™ > TIH > HE WEE > ydeus| feg g97s &t GHa vi3
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Long Answer Questions:

Q. Who are fashion critics? What role they play in fashion world? (Nov 22)

Ans. Fashion critics are professionals who analyze, interpret, and evaluate fashion designs, trends, and
events. They write reviews for newspapers, magazines, blogs, or speak on TV and social media
platforms. Their critiques cover everything from fashion shows and designer collections to red carpet
events and street style.

Fashion critics play a crucial role in shaping public opinion and influencing both consumer behavior and
designer reputations. They offer expert analysis of the aesthetic, conceptual, and cultural relevance of
fashion collections. Through their reviews, they help audiences understand the inspiration,
craftsmanship, and trends behind garments.

Some renowned fashion critics include Suzy Menkes, Robin Givhan, and Vanessa Friedman, who are
known for their deep industry knowledge and honest reviews. Critics also bridge the gap between the
fashion industry and the general public by explaining fashion in a relatable and accessible manner.

GIMT COLLEGE BUDHLADA | ELEMENTS OF FASHION



Additionally, critics provide feedback that can push designers to improve or innovate. Their opinions are
often influential in establishing a brand's image or in elevating new talents in the fashion world. Overall,
they play an integral part in maintaining quality, diversity, and creativity in fashion.

<ns fqfea 89 Unreg fanast I8 I6 1 2rs 3, I57o w3 feden & ferdne, fanrfemr w3
HESE II8 Is | @I mieerd!, AT, S84, 1< At ARg Highr udeerant 3wmE fgge ik I5|
€ A i, f3Teiad a8aHs, 33 FIUT BIH W3 ASIIC ACTES T3t wearet § mtfemr
JIT IG|

ons fgfea & ghiam

o H63I IS fGITI3 A8 IS

o QUSIS feega w3 fFndiag S et S YFfe3 a3 I5

o AT Heg3sT, HafAd3 w3 AfgWgTdd HJ 33T ©f ferdHe dae I8

o W B BE IHG § AHTE WA ITTEE TS

HAZI 1510} ﬁ':[f?ﬂ': Suzy Menkes, Robin Givhan, ™3 Vanessa Friedman — fe&t & fedraerg w3

IoHet (8= It ye & I W13 iRy HETUS o137

adl @9 fed ffes fsnrdiad’ & o Aue B¢ @33 S9e I6 A @6 it uniif =+ Aorg <t

fregr 98 5| 8 &< e § 8996 R & wid gfkar fogrge I |

Q. Describe briefly about Brand Analysis. Encompass its strategies and benefits. (Nov 24), (Nov 23)
Ans. Brand analysis in fashion refers to the systematic assessment of a brand's identity, market
positioning, customer perception, product range, and performance. It helps businesses understand
their brand strengths, weaknesses, opportunities, and threats (SWOT analysis). This process is essential
for building a strong, competitive, and recognizable brand in the fashion industry.
Key strategies used in brand analysis include:

e Market segmentation: identifying target customers

e Competitor analysis: evaluating how the brand compares with rivals

e Consumer feedback: using surveys and reviews

e Visual identity review: assessing logos, packaging, and social presence

e Brand equity measurement: understanding customer loyalty and brand value
Benefits of brand analysis include:

e Creating consistent brand messaging

e Enhancing customer loyalty

e |dentifying market gaps and growth areas

e Supporting effective marketing strategies

e Strengthening brand recognition and reputation
In fashion, successful brands like Nike, Zara, and Gucci use brand analysis to evolve with trends and
consumer expectations. It ensures that the brand remains relevant, competitive, and aligned with its
core values in an ever-changing market.

ene ST g3 femdne oA & g3 & usT, Hadic fo AfESt, Irgd & 79, @3ue & JA 3
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Q. Give a brief biography of any one international designer and present its famous designs. (Nov 23)
Ans. Coco Chanel (1883-1971), born Gabrielle Bonheur Chanel in France, was a revolutionary fashion
designer who changed the landscape of women’s fashion in the 20th century. She rose from humble
beginnings in an orphanage to become one of the most influential figures in fashion history. She
founded the Chanel brand, which is now globally recognized for elegance, simplicity, and luxury.
Chanel’s design philosophy was rooted in comfort, minimalism, and freedom of movement, contrasting
the restrictive corsets of her time. She popularized casual chic and introduced garments like jersey suits,
trouser sets for women, and the iconic little black dress (LBD).
Her most famous designs include:

e Chanel No. 5 perfume — a timeless fragrance

e The Chanel suit — a tweed skirt and jacket set

e The quilted leather handbag (2.55) — introduced in 1955, still in demand today

e Costume jewelry — mixing faux pearls with real gems
Chanel's legacy lives on through the fashion house she founded, now led by successors like Karl Lagerfeld
and Virginie Viard. Her contributions reshaped women’s fashion and empowered generations through
timeless style and innovation.

Coco Chanel (1883-1971) — fH&™ ©F WHSI &' Gabrielle Bonheur Chanel A, S3'H &9 Jer I8 i
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e Chanel Suit — T3 Ade W3 AIIC AT

e Quilted Leather Handbag (2.55) — 1955 &9 &g J&t

o Costume Jewelry — &ZI HIMF & WS Afgat &% @
Wﬁmﬁﬁﬁ@?é%@ﬁﬁamﬁwmﬂ Lagerfeld W3 JE Virginie
Viard 99 IJ I&|
Coco Chanel & wig3' € 2HG § ST W3 HI3II T o8-8 ACES § &el Ufggre &3t

GIMT COLLEGE BUDHLADA | ELEMENTS OF FASHION



Q. Discuss about the one International Designer in detail laying emphasis on the concept of the latest
collection and consumer. (Nov 24)

Ans. Virgil Abloh (1980-2021), an iconic American designer, made history as the first African-American
artistic director of Louis Vuitton’s menswear division. He was also the founder of the influential
streetwear label Off-White, which merged luxury fashion with street culture and youth-driven
aesthetics. Abloh’s designs consistently explored themes of identity, race, and the remixing of high
fashion with street sensibilities.

His latest collection before his passing, “Louis Vuitton Men’s Spring/Summer 2022,” was highly symbolic.
Titled “Amen Break,” it showcased elements of Afrofuturism, spirituality, and cultural blending. The
collection emphasized fluid tailoring, bold colors, graphic prints, and gender-neutral silhouettes,
resonating with Gen Z and millennial consumers. It was aimed at the culturally aware, fashion-forward
audience who value both luxury and cultural relevance.

Abloh’s consumer base includes artists, musicians, streetwear enthusiasts, and young fashion lovers
seeking authenticity and innovation. His transparent design process and use of quotation marks, like
“SHOELACES” or “SCULPTURE” on bags, challenged traditional norms and created dialogue.

His legacy redefined the boundaries between art, fashion, and street culture, making luxury fashion
more inclusive and reflective of modern society. Abloh’s work continues to influence future designers
and global fashion trends.
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Q. What do you understand by Fashion Criticism? Explain it with examples. (Nov 23), (Nov 24)

Ans. Fashion criticism refers to the evaluation, interpretation, and analysis of fashion collections, trends,
or events by experts, journalists, and commentators. It involves assessing the aesthetic value, creativity,
functionality, cultural impact, and relevance of designs and presenting those views to the public through
articles, blogs, videos, or social media.

Fashion criticism helps shape public perception, guides industry standards, and provides feedback to
designers. It plays a crucial role in educating consumers and influencing purchasing behavior. Criticism
can be positive, offering praise for innovation and quality, or constructive, highlighting areas for
improvement.
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For example, Suzy Menkes, a renowned fashion critic, is known for her honest and insightful reviews of
runway shows in Paris and Milan. Another example is Robin Givhan, who won a Pulitzer Prize for her
sharp fashion writing that connects clothes to politics, race, and identity.

A famous fashion criticism moment was when Cathy Horyn, writing for The New York Times, critiqued
Dior’s collection under John Galliano, calling it “costumey,” which sparked major discussion within the
industry.

In essence, fashion criticism serves as a bridge between designers and the public, holding the fashion
industry accountable while celebrating its artistry and cultural significance.
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